How we
showed up
in NOLA

year after year

CASE STUDY: TALES OF SO MANY COCKTAILS

Beverage Strateqy & Production
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OF THE COCKTAIL

The pace is warpspeed.
The expectations are high.
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THE SOLUTION

Each year has brought new challenges. And with them, creative so
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THE RESULT

This is THE event for the cocktail industry, and
we've touched almost every part of it for almost
every portfolio in some impressive way.

Our growth has turned us from a resource for
the simple things, like ice and juice, to a trusted
partner that can develop a cocktail strategy,
create and operate a production, and craft a
complete consumer experience, including

the physical design and fabrication.

Tales of the Cocktail has helped us grow
into a well-rounded and highly-valuable
company that's now a part of the overall
beverage strategy for the top beverage

brands in the country.
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